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Letter from the Biggane Family

Skin cancer is the most prevalent cancer in the United States, and also the most preventable. According to the American Academy of
Dermatology, 61% of Americans are not concerned about developing skin cancer. This is troubling considering that, in the past decade,
the number of invasive melanoma cases has increased annually by 32% and more than 8,000 people will die from this disease this year.
During the past year, Mollie’s Fund has initiated efforts to lower these alarming statistics by bringing skin cancer prevention to top of mind
for the public, through innovative education programs and awareness campaigns.

Public advertising is a powerful tool in raising awareness, giving us the ability to reach millions of diverse people. By utilizing different platforms
— TV, streaming, social media, print, and aerial advertising, our message is amplified as we educate the public on the necessity of skin cancer
prevention. Partnering with the creative team at Area 23, we have been able to develop edgy, innovative campaigns that grab public attention.
You Are My Sunshine uses the song of the same name to illustrate how a mole morphs into a melanoma. Its catchy tagline, “Melanoma
loves the sun more than you,” challenges the sun worshipper to re-think a destructive habit. For our holiday PSA, family member and
artist Walt Winchurch focused on a familiar image of Jolly Saint Nick with a mole on his forehead. We are reminded that “Even Santa needs
a skin check. Better get yours too.” This irresistible ad will be featured for the month of November on the digital NASDAQ Board for mil-
lions of Times Square pedestrians and car and cab passengers. Reaching out to NYC tourists during December, this campaign will be
repeated in 7,000+ taxis, urging passengers to schedule a skin check.

We believe that changing sun behaviors in young adults during their formative years can result in lifelong sun protection habits and encourage
early detection practices. With the support of our friends at Area 23, we recently updated our DVD, The Dark Side of the Sun. This two
minute educational video has received endorsement from our colleagues at the Melanoma Research Alliance and the Skin Cancer Foundation.
Our goal is to distribute this video widely to schools, scouting organizations, sports communities, camps, etc. to ensure it reaches as many
young people as possible.

Because firefighters have a higher risk of developing skin cancer than the general population, and were found to be diagnosed with melanoma
at younger ages (an average of 42 years), Mollie’s Fund developed a skin cancer prevention program that was first implemented with the
FDNY four years ago. Firefighter communities in Fairfax, Virginia and Warrensburg, Missouri can now access the educational video (developed
by Dr. Elizabeth Hale, MD, NYU Associate Professor of Dermatology), customized posters and sunscreen supplied by our foundation.
Firefighter training programs in Texas, Missouri, New Jersey and Connecticut have all benefited from this outreach.

Our strong relationships with our peers in the melanoma community have allowed us to reach even larger audiences. In May, Dr. Marc Hulbert,
CEO of the Melanoma Research Alliance, hosted a webinar with the Bigganes and Dr. Victoria Siegel, Advisory Board member and Professor
of Nursing at Molloy University. Dr. Siegel explained how our initiative empowers hospital nurses to screen all patients who enter their care for
skin cancer and discuss prevention and detection with them. MRA has also been supportive of our efforts to promote skin cancer prevention
among young adults, and the Skin Cancer Foundation will list The Dark Side of the Sun as an educational resource on their website. Working
with the NY State Skin Cancer Prevention Committee, we are able to collaborate and support members’ programs.

2024 has been an exceptional year for Mollie’s Fund. We are educating millions in our crusade to stop melanoma. Special thanks to our Board
Members for their ongoing commitment and willingness to support new projects. And, thank you for your support and encouragement in our

belief that, in Mollie’s name, we are making a difference!
— Jack, Maggie, Julie, Cara, Johnny and Mary

Wollie’s .S)to’zy

As a sophomore in college, Mollie discovered a mole on her thigh. In the following six months she underwent
surgery, chemotherapy and radiation. The Mollie Biggane Melanoma Foundation was created in her memory.

Our mission is to increase awareness for melanoma prevention, provide information and services on skin cancer
detection, and support melanoma patients through education of the latest treatments.
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Mollie’s Fund in the Media

Mollie’s Fund believes public service announcements are a powerful tool for raising awareness
about skin cancer, and utilizes Instagram, Facebook, and Youtube to mobilize public support for
melanoma awareness. Our public service announce-
ments are shared through these platforms, influencing
decisions that promote prevention that will ultimately
save lives.

AT
Cara Biggane introduced three social media cam-
paigns this year. In New Year’s Resolutions, she reminded
audiences to include a skin check on their list of have-to’s for
2024. To Do List was another reminder to add that important
skin check to personal agendas. Celebrities highlighted
the necessity of skin cancer prevention in Melanoma
Does Not Discriminate, \With film and stage actor
Hugh Jackman and young professional golfer Tiffany
Joh urging the public to be vigilant about skin cancer prevention,
with reference made to Bob Marley, the acclaimed Reggae singer who lost
his battle with melanoma at the age of 36. Since January, our social media campaigns
have reached an impressive 2.2 million people! You can learn more about upcoming
campaigns by connecting with us on social media.

ADD “SKIN CHECK" TO YOUR LIST

to see our
PSAs!
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You Are My Sunshine uses the song of the same name to show the dangers of
melanoma. Produced by our creative partners at Area 23, this new 30 second public
service announcement, provokes audiences to re-think

their tanning habits. Who wouldn’t be challenged by this

campaign’s ending tagline, “Melanoma loves the sun | S A S N A P
more than you do!” z

Protecting Yourself From the Sun is a Snap
features children demonstrating easy ways we can defend ourselves from the sun's harmful rays.

Lastly, Mr. Sun, another creation of our Area 23 partner, utilizes 60
seconds to trace a young girl’s journey from careless sun exposure
to her melanoma diagnosis. Here, we are sending

| ared flag to viewers warning them that excessive

sun exposure is a carcinogen.

This year's TV PSA's were first released in June
and so far have had 5,568 airings. Since being
distributed, the campaigns have received support from CBS, ABC and Fox stations which have
shared the PSAs with its local affiliates around the country. The PSAs have been featured on
more than 200 stations across 173 media markets, including New York, Philadelphia, Houston,
Atlanta, Washington, DC and San Francisco to name a few. New markets such as Helena, MT,
Cedar Rapids, St. Louis, Gainsville, Salt Lake City and Binghamton, NY have also been added
in the rotations. The Cable campaign, which could be seen on Samsung TV Plus, LG Channels
and Pluto TV also delivered strong results. Recent statistics indicate there were over 376,000
video views. 3¢
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PSA at

Penn Station
FOCUSGS on Commuters

Targeting summer commuters, our
August public service announcement

was a 15 second, full motion digital campaign featured on 21 high definition, 65” screens in the LIRR area of Penn Station.

Warning pedestrians to be sun-safe, this highly impactful, dynamic program was seen by LIRR, New Jersey Transit and Amtrak
commuters as well as the many subway riders rushing through bustling Penn Station on 34th Street!

Beachgoers are Targeted AP
in Skin Cancer Prevention >

Aerial Campaign
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” _'f““l“" “"!.\ flights 500 feet above
New York and New
Jersey beaches this
summer, a 30’ x 70’
aerial billboard warned summer bathers,

‘Odds of a shark attack, 1 in 5,000,000,
Odds of developing skin cancer 1 in 5.’

“Summer shark activity in Northeast waters has been catching a lot of attention, but
the probability of getting bitten by a shark is very small compared to the reality of
developing skin cancer,” warned Jack Biggane. More than 3 million residents saw
this critical statistic as they spent time at area beaches. ¢

Connect with Us EEXO B3

Stay up-to-date with Mollie’s Fund by connecting with us on social media. Help us build awareness and learn current
information that supports skin cancer prevention for our communities. Check out what we’re up to and participate in our
virtual skin cancer challenges. Don’t forget to share your #sunsafe photos with us, tagging @molliesfund.

3
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We know that education plays a crucial role in skin
cancer prevention. To address this, we developed a
two minute, free educational video specifically de-
signed for middle and high school students. This
resource aims to provide comprehensive information
about skin cancer, its causes, risk factors, signs and
preventive measures such as sun safety practices
and skin examinations in a fast, engaging format.

- B ) Targeting young adults in their formative years can instill lifelong
, habits of sun protection and encourage early detection practices.

people as possible. “The Dark Slde of the Sun 2024” has received endorse-

Th e D ark Slde ments and support from the Melanoma Research Alliance Foundation, the Skin
f th S Cancer Foundation and SHAPE (Society of Health and Physical
O e un Education teachers). si
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1 EDUCATORS

Girl Scout Projects Embrace Skin Cancer Prevention

The Gold award is the highest achievement in the Girl Scout com-
munity, with only 5.4% of eligible Scouts earning this prestigious
glrl SCOUtS honor. Recipients must develop and carry out lasting solutions for
issues in local neighborhoods, and Maggie Biggane was happy to mentor and support
Scout Aileen Sullivan for her project on skin cancer prevention. Aileen developed an
extensive outreach educating library patrons, fair attendees and seniors about how
skin cancer can happen to anyone. The website she developed included: how to do
a skin check, common places for skin cancer to develop and myths associated with
tanning. Her presentations emphasized that it’s never too late to begin skin cancer
prevention. Mollie’s Fund donated sunscreen, posters and educational brochures to
support Aileen’s outreach.

Registered Girl Scout cadettes in middle school can qualify for the Silver award. This year, Scout
Grace Corrigan’s project focused on skin cancer prevention, and Mollie’s Fund was able to support
her 50-hour volunteer initiative with educational materials, sunscreen, and personal encourage-
ment and suggestions. Through her outreach program, Grace educated her Garden City and
Southold communities about the importance of skin cancer prevention. Morning announcements
are an integral part of school routines, and during May (skin cancer awareness month), Grace
was able to create age-appropriate sun safety tips that were broadcast to the student body
in Homestead, Stratford and the Middle School. She also provided small group instruction
to local pre-school children with a poster board presentation and a gift of free sunglasses.
Tapping into radio stations’ diverse and committed audience, Grace created a 30 second
sun safety message that was broadcast daily this past summer to listeners on Eastern
Long Island through Bill Evans,15-time Emmy Award Winner and Chief Meteorologist at WLNG.

We applaud Aileen and Grace for their hard work and efforts resulting in successful skin cancer prevention
programs. These initiatives empower individuals to be proactive in reducing their risk for skin cancer. &

4



MOLLIESFUND.ORG

e \Webinar Promotes Skin Cancer

their National Nursing Initiat

ive

Prevention at Hospitals

Working together to save lives from skin cancer, the Melanoma Research Alliance
(MRA) and the Mollie Biggane Melanoma Foundation (Mollie’s Fund) are collabo-
rating to promote skin cancer prevention and education through the nursing
community. “We’re excited to partner with Mollie’s Fund to promote this important
initiative that will save lives from skin cancer,” announced MRA's CEO Marc
Melanoma Hurlbert, PhD. Victoria Siegel, EAD, RN, CNS, Mollie’s Fund Advisory Board Member and Professor of

= Nursing at Molloy University, developed the addendum to the electronic health record (EHR) form that
Research Alliance promotes skin cancer prevention and education. “When patients are admitted to a hospital, nurses are
already doing a full skin assessment, looking for pressure ulcers, bruises, rashes, and other skin conditions. This update is a natural
extension of that assessment,” she explained. The hospitals of the Catholic Health System of Long Island and Stony Brook University
Hospital have adopted this initiative.

On Tuesday, May 21st, Dr. Hurlbert hosted a webinar (www.curemelanoma.org/MBMFwebinar or scan the code, right) with
Dr. Siegel and Jack and Maggie Biggane to further discuss this outreach. Jack summed it up with, “We in the melanoma
community are dedicated to moving this initiative forward. It has the unbelievable potential to screen and educate thousands through
our hospital nurses, which will result in fewer skin cancer diagnoses.” %

Mollie's Fund Continues to Fight Skin Cancer

Four years ago, Mollie’s Fund initiated a program with the FDNY (the largest municipal fire department
in the U.S.) Fire Academy to bring skin cancer awareness to incoming and incumbent firefighters. Dr.
Elizabeth Hale, M.D., NYU Associate Professor of Dermatology, created a video about skin cancer
and the necessity of prevention. This presentation was incorporated into a learning module which
became part of the curriculum and then accessible on social media. Sunscreen dispensers were
donated to the academy as a reminder that sunscreen prevents skin cancer. Special posters
designed specifically for the FDNY reiterated the importance of skin cancer prevention with helpful
strategies, and these were sent to fire stations in all the boroughs.

CT OTHERS,
YOURSELF,
lop.

Higher R;,
of Developin, Risk

Using this program as a model, the firefighter training communities in Warrensburg, Missouri and
Fairfax, Virginia joined Mollie’s Fund’s national firefighter skin cancer awareness initiative. Division
Chief Matt Soer commented, “Firefighters have been educated on the risks of smoke exposure as
a known carcinogen...Too often we forget about the need to protect our skin from exposure as well. This
program draws attention to easy ways we can protect ourselves from unnecessary exposure so we can

continue to serve our citizens,” Dr. Donald Stewart, Medical Director of the Fairfax County Fire and Rescue, pé%"r'é'?
which is one of the legacy departments engaged with the International Association of Firefighters (IAFF) E
Wellness Fitness Initiative (WFI), explained, “...skin cancer is the MOST common cancer in the U.S... it has
impacted our personnel. Using sunscreen is not just about preventing sunburn; it’s a critical aspect of pro-
tecting your skin from long-term damage..”

TECT OTHERS,
T YOURSELF,

By promoting its free program through firefighter training facilities, Mollie’s Fund is connecting new
firefighters with the mission of changing behaviors to prevent skin cancer. Since the online program is T — 7 0ne
available through the firefighters’” community website, the opportunity for educating current firefighters is ongoing.

Jack Biggane, Mollie’s Fund President, estimates that this firefighter skin cancer awareness program has educated thousands.
“We look forward to supporting more firefighter training programs in our e#orts to prevent skin cancer in this community.” <




friends and supporters to join them in
honor of Melanoma Awareness Month
for the “Shady Shakedown 3” at
Garden City Country Club. Cowboys
and cowgirls were able to enjoy real
homestyle pulled pork and brisket from
Buddy’s Bar-B-Q, and lively country
music from Unwined. Mollie's Fund
President Jack Biggane welcomed
guests and thanked Board Members
George Pappas, Debi Hussey, Dave Westermann, Al Vanasco and Phil
Glennon for their support. Cara Biggane, who coordinates social media
for the foundation, highlighted current programs and initiatives. Guest
speaker Dr. Zachary Brown,
oncologist and researcher at
NYU Langone Health and the
Perlmutter Cancer Center,
educated the audience
about the frequency of skin
cancer and statistics

about melanoma. He spoke of immunotherapy and new targeted
therapies that are now extending and even saving lives of melanoma patients.
Thanking the foundation for their work in prevention and early diagnosis,
Dr. Brown expressed the hope that someday his job as a melanoma sur-
geon would be obsolete. Former GC resident Elena Tomasino humorously

reminisced about her GCHS days while conducting the live auction to the
laughter of the crowd! <

Broadway Bound Dancers support Mollie’s Fund

The Broadway Bound Dance Center, located on New Hyde Park
Road in Garden City, welcomes participants of all ages and levels
for an exciting dance experience. Director and Garden City resident
Debbie Tavernese brings her 30 years of professional experience
to ensure that all of her students strive to be the best in their
selected programs of dance.

While pursuing the multiple arts programs offered at Broadway
Bound, the students learn self-esteem, poise and grace. They
are encouraged to “give back.” This year’s “Showcase of the
Stars” giving performances during March were generously dedi-
cated to Mollie’s Fund. Board member Debi Hussey shared
skin cancer prevention literature and spoke to the dancers
before their performances, encouraging them to be sun

smart, use sunscreen and never go to a tanning bed. She
explained that if they see a new mole or change in an existing one it would be best to show their parents. Mollie’s Fund

was honored and grateful for the donation and the opportunity to bring skin cancer awareness to the Broadway Bound dancers. &
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“It was quite by accident that | came across your website. | was having surgical treatment
for squamous and looking up the various ways it can be treated and the Mollie Fund link
popped up. As | read the excellent educational information on your site, | came across
Mollie’s story and it really touched my heart. | was a young girl in high school when my
melanoma was found. I’'m one of the lucky ones and I’'m so grateful, but we have to keep
educating about prevention and also keep seeking new ways to fight skin cancer, especially
melanoma. Thank you for all you are doing to honor Mollie in this most important way.”
—Judy B.

“Thank you so much for your skin cancer brochures. They arrived and are going to be
placed in resource bags that will be given to residents of Lawrence Township that attend
food pantry hours, during community park events and other outreach initiatives that our
Health Department implements.” —Naseema Udin, Lawrence Township, NJ, Health Dept.

“Skin cancer is an evolving danger that Americans face on a daily basis. First responders are
no different as it relates to their exposure and subsequent risk... At the forefront of these
professions are our national firefighters as they put their lives on the line on a daily basis.
Now, they find themselves in a place where they are facing new challenges as it relates
to increased exposure. We appreciate the work of Mollie’s Fund promoting skin cancer
prevention within our community.” —Dr. Adam Henson, Medical Director, Warrensburg,
Mil, Fire Dept.

“Our honor to continue to support the important work of your foundation.” — Charlie Rullman

“Folds of Honor salutes and is grateful for Mollie’s Fund for their sunscreen partnership
and support of the 2024 Patriot Golf Day at Cherry Valley... You have an amazing
organization...” —Allen Wronowski, PGA

“We know golfers and caddies have an elevated risk of developing skin cancer because
of their prolonged exposure and limited shade on the course. Your sunscreen donation is
a very valuable resource that is well-used by our caddy team. Thank you!”

—Rich Mullins, Garden City Country Club Caddie Master

“I know firsthand the importance of working with our firefighters every day to take proactive
measures to prevent serious illness and injury. Mollie’s Fund’s program which makes sun-
screen a regular part of their routine helps safeguard their health and allow them to continue
to proctect and serve our community.” —John S. Butler, Fairfax Va. Fire Chief and
President of the International Association of Fire Chiefs

“We support the wonderful work that you both do and all that you have accomplished.”
—Mary Jane and Jerry Keegan

“Mollie’s Fund proved to be the “star” of a Kensington Golf and Country Club event last
February. The foundation donated visors, sunscreen, educational materials and a moving
talk about the dangers of melanoma. Following the presentation, many golfers related
personal experiences of their challenges with melanoma and how appreciative they were
to learn about Mollie’s Fund.” —dJean Vanasco, facilitator

“It means a great deal to know that we can contribute to Mollie’s Fund which undoubtedly
has heightened melanoma awareness and helped save countless lives through education
and early diagnosis.” —Mario Lacouture, M.D., Chief Dermatology Division NYU L/

“As both equestrians and golfers know, when spending time out in the sun all day, pro-
tecting your skin is important! We are so grateful for the donations of sunscreen for our
students, volunteers and golfers at our annual outing.” — Tessa Van Florcke, Pal-O-Mine

Mollie Biggane
Melanoma
Foundation

Expenses 2023

General Administration

9%

Program Services

91%

Revenue 2023

Contributions

99%

Other/Misc 1%

NCheng LLP

Accountants and advisors

Board of Directors

Jack Biggane
Maggie Biggane
Phil Glennon, JD

Debi Hussey
George Pappas
Al Vanasco, CPA

Dave Westermann, Esq.

Advisory Board
Elizabeth K. Hale, MD
Kavita Mariwalla, MD

Anna Pavlick, DO, MBA
Victoria Siegel, RN, EdD
Jedd Wolchok, MD, PhD
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Our November/December public service ads present the iconic
image of Santa Claus—the most recognizable ambassador of generos-
ity and good will in the world. But this smiling Santa has a mole with

the caption, “Even Santa needs a skin check. Better get yours t0o.”
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Our Santa PSA will be showcased on the LED display in Times
Square at the NASDAQ Market Site. During November, it will be
shown four times an hour, generating 1.5 million daily impressions!
This show-stopping animated display is more than seven stories tall,
commanding the attention of the bustling vehicular and pedestrian
traffic. One of the most powerful digital billooards in the world, the
NASDAQ board receives world-wide coverage for the opening and
closing bell ceremonies of the U.S. markets.

Mollie's Fund will broadcast the Santa campaign on our social media
outlets during the holiday season. In December, more than 7,000
NYC cabs will also feature our campaign on their Curb TVs.
Passengers are a captive audience, as we learned from our taxi PSA's
more than ten years ago. Taxi traffic during December is accelerated
with tourists flocking to the Big Apple to experience the holiday dec-
orations, Rockefeller Christmas tree, Radio City and the glamour
that defines the city. These digital mobility ads will be shown 1.2
million times. With “Jingle Bells" playing in the background, and
animated snow falling on Santa, passengers will receive the important
message to add an appointment for a skin check to their holiday
to-do list.
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